ONLINE FUNDRAISING COORDINATOR
Thirdway Human Rights and Development 

The Thirdway Human Rights & Development is for the promotion and realisation of Indivisible Human Rights in Theory and in Practice. The Organisation is a public charity devoted exclusively to promoting, protecting, realising and sustaining the Indivisible Human Rights projects of the Organisation in Ghana and later elsewhere. The organisation pursues its goals through direct fundraising for research, training, microcredit projects, entrepreneurial training, building schools and public toilets, tourism through human rights prisms, fish farming, making available Computer technology to all, and the setting up of the multi-purpose Human Rights Education and NGOs resource centre; and by serving as a source of information on broad base Human Rights issues
Position Summary: The Online Fundraising Manager will have broad responsibilities for coordinating innovative web-based fundraising efforts benefiting the Microcredit project soap making, Fish farming, Basic and High school project/computer project, sanitation and Human rights education projects  and S/he will collaborate with other departments across the organisation and develop relationships with external partners to ensure the effectiveness and success of new and expanding fundraising initiatives.

This position will be charged with developing, executing, and evaluating comprehensive online strategies. S/he will be responsible for the maintenance and enhancement of the development portal that provides visibility and access to Thirdway’s fundraising activities. S/he will also be counted on to conduct ongoing research to inform and direct the Foundation’s online fundraising work.

This is an opportunity for a self-starter to use his/her knowledge and creativity to help advance a robust electronic communications presence with the mission of improving children’s health. The ideal candidate will be a creative, big-picture thinker with a strong sense of initiative and follow-through, sound judgment, a combination of editorial and web design savvy, fundamental understanding of content production for the web, communication and team collaboration skills, proven ability to multi-task and prioritize, a comfort level with emerging Internet technology, and a genuine interest in children and their well being.

Shall report to the senior manager fundraising of the organization and the to the chief executive servant.

Essential Duties: The Online Fundraising Manager will work both independently and collaboratively to enhance the fundraising site with dynamic content, implement structural and functional changes to the site, develop new online communications applications, and evaluate and apply various Web 2.0 initiatives. More specifically, this position will be expected to:

· Assume primary responsibility for enrichment of fundraising web pages; collect, write, edit, and manage online content; develop overall design guidelines and usability standards; prepare visuals that create a consistent, compelling online experience for donors; supervise the work of outside consultants, including freelance designers, technical and other web support, and web design agencies. 

· Drive upgrades to the structure and performance of the fundraising site and manage related projects; test online giving form for functionality and usability and implement necessary changes based on results; provide expertise and leadership in web development and best practices; work with IT and technical consultants to identify new products, platforms, and tools to enhance current web services or to deliver new web services. 

· Assess the effectiveness of online campaigns, email communications, and other fundraising web content by generating statistical reports of web usage, conducting deeper analyses, and establishing metrics to illuminate the return on investment; refine online content and campaigns based on results. 

· Help to raise the priority of online communications throughout all aspects of Development; evaluate and refine online strategies for Campaign, Annual Giving, Planned Giving, and Corporate/Foundation Relations; coordinate groups that communicate to donors online; lead planning on timing and messaging; ensure that electronic publications adhere to writing style and design guidelines, including those related to the Thirdway’s overall web presence. 

· Stay abreast of industry trends and applicable web technologies; research and evaluate external fundraising opportunities available through search engine marketing, social media for instance facebook, twitter etc , and other emerging technology; initiate and create new content and channels that help market Thirdway to prospective donors and communicate important or complex matters to current donors. 

· Collaborate in the writing and editing of a full range of marketing and communications materials, including email newsletters and e-solicitations, online content, print publications, campaign materials, and fundraising collateral. 

Job Location: Online Virtual office

Qualifications:
· Undergraduate degree required and at least three to five years industry(fresh graduates are welcome as well) experience in successful web content management, including production release of public sites; knowledge of the philanthropy field gained through coursework and/or work experience preferred; experience in online fundraising a definite plus. 

· Thorough understanding of design and management of web content, with expertise in web standards and best practices; ability to produce final designs, content files, and graphic assets error-free and optimized for the web; ability to ensure editorial quality. 

· Working knowledge of Adobe Creative Suite (Dreamweaver, Photoshop, Illustrator), statistics and analysis tools (Google Analytics, WebTrends), and relationship management software (Raiser’s Edge); multimedia experience, particularly in online presentation of audio and video; familiarity with Web 2.0 technologies and ability to learn new skills relevant to website development. 

· Strong marketing experience, including management of online presence and production of electronic newsletters and written materials; good eye for design; well-developed sense of audience needs and ability to synthesize disparate concepts into unifying themes; clear and structured writing style; ability to communicate complex ideas in simple, concise, compelling language. 

· Comfortable working at both high-level strategy and detailed implementation; ability to see the big picture and how individual components interrelate; self-starter with a high degree of creativity and pragmatism; ability to balance multiple tasks and projects and prioritize accordingly; strong organizational skills, highly detail-oriented, and a proven ability to execute quickly and efficiently. 

· Experience managing projects from conceptualization to completion involving multiple groups with different needs; excellent management fundamentals, including planning and scheduling, risk management, and project communication; willingness to reach out to many constituencies and understand their needs and concerns; strong interpersonal skills and ability to move a group to consensus. 

Thirdway Human Rights & Development hires staff without regard to race, ethnicity, religion, national origin, age, gender, sexual orientation, marital status or disability.

To Apply: Send cover letter, resume and the filled application form on the website
Thirdway Human Rights and Development
Lemmerkade 8, 3826 AL Amersfoort NL 
Tel: 0031334767287/+31612786302 
E-mail: apply@third-way.org
Contact person: christophdamalie@third-way.org

Find out more by visiting the organization's web site» www.third-way.org
Job Remuneration: a) Voluntary b) No cure no pay basis and c) Internship

Job Type: Development/Fundraising 
Organization Type: Grantmaking, Public Charities 

